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Impact of COVID-19 on Adoption of Digital Payments in India
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A b\m‘ur l he pandenic of COVID-19 has m.'pmred entire warld in all aspects may. it he mcumHy phvsically.or financially,

S
o awvmg

“but at the same time it has a positive Side of the same.. The article discusses the impact of COVID-19 pm:dcmrc on the:adoption
of digital prmnem .\ysrem.\ int India. The Indian economy is mosily centred.on cash based trades. Especially when it comes to
iy businesses, ey were notat all open to either. make on receive payments: through digital payment platforms: In .S;Me qf
substantial efforis. to promote digital payments has been taken during last 5-6 years; rates of using digital payient systems
remained limited'in most of the population in India: After. dembnenzafwn digital prwmen! fy.wm 2ot k.'r!e bit of response but
still _rher_e was no substantial amount of use: of the same was not there. But.due 10 this COVID-19 pandemic: the scenario
changed significantly, Through this paper. the researchers iried o explore analyze tlie same.

Kr_r,vward.'s- Digf}_'qf payment, €O I"fﬂ— 1-9,{;';1_.*:‘:{1;»1‘."0,-_.ce’.f.fﬁ f{ﬁﬂ_&_‘_ﬂ't‘f-f:;.]ﬂ.s". tfc‘!lfnp.f:‘e__.'x_’:uﬁa'n_;

Introduction: In today’s cra we talk about and trade in Unified Payments Interface(UP1) to the Aadhar-cnabled
crypto currency, but still in India there is a enormous Payment System (AePS) registering glamorous growth.

proportion of cash based transactions. India is slowly
Cumulative Payment Transactions

moving uhcad on the path of digital revolution. Digital in the last 12 months
2 . No of % growlh
payment system would be considered as landmark in the transactions  (month on
_____ fincrore) month)
process ol achicving cashless economy. During last decade, Jan 20 436,43
s Feb 20 847.44 94.17
there have been a lot of efforts taken by concerned March'20  1,262.84 49.02
. . April'20 1.566.22 24.02
policymakers and regulators to improve the quantum of May ‘20 1,890.23 20,69
P June 20 2,298.85 21.62 Growing popularity of
cashless cconomy over cash cconomy. But it didn’t result July'20 2,609,06 17.41 digital payments:
N E = p ; - Aug'20 3.132.43 16.06 i
into incremental use of digital payment system. The digital Sept'20 362051 i e
o B Oct ‘20 4,108.29 13.47 Target for 2020-21 4,630
payment system gol ils imporlance after demonctization Nov 20 4.621.25 12.53 Actuals (24/12) 3502
Dec ‘20 4,764.28 03.05 Achieved 2019-20 4,580

happened in the year of 2016 and during that period people s — 2
Fiurrs of Detit Card. Crecit Cord, 1 RTGS a3d NUFT fear |64 bwo momns i provisional ard burad on pro-ld of faures of feevias months.

have started exploring the options of digital payment
system as there was unavailability of hard cash, difficulty Source: The Hindu

in gelling cash from ATMs and bank branches. So people People are using different modes of digital payment

had started finding the option of cashless transactions. ranging (rom NEFT,RTGS,IMPS to UPIs to prevent use of

In contradiction of the pessimism created by the Covid-19 cash possibly which may require them to go Lo crowded

pandemic and the lockdown imposed across the world, the places. The concerned  entities and  authoritics  also

101t: . . atlormes ¢ micel ng n o - aF
digital payment platforms and fintech was one of the promoled digilal payment systems and encouraged people

sectors, which obscrved sudden high growth in 2020 as a Lo use the same and tried Lo create more conducive digital

most of the people chosen to stay at home, making environment for the betler and smoother use ol digital

transaction online and paying through digital payment payment platforms. The RBI Governor, Mr. Shaktikanta

systems. The growth of the Indian digital payments took Das, advised Indian people to use the digital transaction

considerable pace aller COVID-19 pandemic. The simple structure developed in the country so that it will lcad to

o ]v7 that 1s pe are H ST Y 2 . A3
reason  behind - the people are still reluctant for control the consequence of the Coronavirus Pandemic, The

exchanging cash as it may lead to infection. Right from ﬁ}»cmmcm of India and fintech sector together are

: refornring rbc\:hgnnl paymenl industry in India to
\ 7
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Abstraet: With the onset of 2020, a deqdly novel Corona vicus hit India, due to which thousands of people lost their lives.

According to the World Health Organisation, onte of the transmission mechanism of COVID-19 is the coins and paper money

passed: betveen buyvers and sellers. Due to'the dunger of contammated supfaces, contactless paymenis are viewed ays the

maost hygienic mode: of payment. As such mobile waller which were previously. viewed as mode of eonvenience. are now

becoming the necessity in the light of pandemic. This study is an attempt to understand the impact of COVID-19 on adoption

of mobile wallet. Even the monthly usage of mobile wallet pre and post COVID-19 is taken in tol account ta get hetter

undersianding i this stucy,
Keywords: COVID- 19, Mobile wallet, Adoptiarn

Introduction: Indian economy was dominated by cash
transactions till the announcement of demonetization
policy on 9th November 2016, This policy was initiated
by government of India in order to cope with the threats
like corruption, currency duplication and black money.
With rapidly changing technology, transactions in digital
mode have been developed over the years but did not get
momentum as expected. This was because of the
convenience of using hard cash for transactions by people.
This convenience is posing threats to economy in form of
corruption, currency duplication and black money.
Various studies and analysts have suggested that every
economy to move towards the cashless economy because
cashless transactions are done either through the online
mode or bank service channels which makes the
transactions more transparent, and each transaction can be
traced in future for any information. Thus, implementation
of cashless transactions can reduce these threats to
minimal level. So in order to boost the cashless
transactions RBI have promoted and licensed various
payment options from early 1980s. One of such method is
Mobile wallet which was licensed from RBI under
Payment and Settlement Act 2007. Initially mobile wallet
did not got momentum due to psychological barrier, but it
gained momentum after demonetization policy. As this
policy banned high denomination of currency i.e., Rs
1000 and Rs 500 from market circulation. This leads to
the shortage of currency and led to the increase in the

momentum of cashless transactions. Until demonetization,

Anekant Institute of Management Studies, Biramati

mobile wallet only account for 1% of total cashless
transactions. Besides demonetization, the other two major
contributors to the rise in adoption of mobile wallet were

penetration of smart phones and high internet speed.

With the onset of 2020, a deadly novel Corona virus hit
the world, due to which thousands of people lost their life
in India. According to the World Health Organisation, one
of the transmission mechanisms of COVID -19 is the
coins and paper money passed between buyers and sellers.
Due to the danger of contaminated surfaces, contactless
payments are viewed as the most hygienic mode of
payment. As such mobile wallet which were previously
viewed as mode of convenience are now becoming the
necessity in the light of pandemic. This study is an
attempt to understand the impact of COVID-19 on
consumer adoption of mobile wallet as well as to develop
the model to get insight on the perceived risk of corona
virus on the adoption of mobile wallet. Even the adoption
factors among gender are analyzed during coronavirus as

it will give more insight in the study.
Literature Review

(Patel, 2020) found that the digital payment adoption rate
is dropping in 2019. But COVID-19 disease has increased
the adoption of digital payment solutions. Although
various economic disputes around the world are at

different stages of development, the outbreak has forced

12
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Impact of Digitalization; Learn-It-All
A School Perspective

Dr. M. A. Lahori
Director
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Introduction: We have a greater number of electronic
planforms and gadgets to use for our digital work, to name
the few among them are, google meet, WebEx, zoom etc.
But this study pertains exclusively for the school
perspective. No matter whatever kind and type of E-
platform is being used, the foremost requirement is
knowing the application of the dashboard and its extended

functionality.

In the year 2000 Microsoft was really on existential crisis
because of head-to-head competition in the innovation. In
the year 2014 Satya Nadella chosen as the new CEO of
Microsoft. He was on the game of ‘leam-it-all’ mantra
rather than routine knowing the things. With the mantra of
‘learn-it-all’ every single day was really a new day, with
learning, exploring and experimenting new construct at
workplace. The further led studies reveals that, Carol
Dweck a Stanford psychologist said ‘mind-set’ really is a
‘Dictate Power” on what to do, how to learn, is it useful etc.

Thus, mind-set is classified into two, namely.

Anekant Institute of Management Studies,

Figure / Diagram No.1

Classification Mind-set

mind-

Source: Secondary data

Fixed mind-set: It known fact that, fixed mind-set static
in nature and not adept to the changes and challenges rather
avoids the risking factor and it is more of perfunctory in
nature, and least bother for the market information and
reviews.

Growth mind-set: It is believed that growth mind-set is
always dynamic and has quest to develop intellectual level.
Further it takes feedback in positive sense, urge to leam

new skills, handle the risk and challenges.

25
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Design of MIS in Line with the Requirement of Criterion
Faculty Attributes and Contributions of NBA Process

Dr. Vinod N. Sayankar
Professor,
Anekant Institute of Management Studies, Baramati
vnsayankar@gmail.com

Abstract: This Criterion seeks information: on the faculty attributes and contribution for the institution in academic
curriculum. Faculty members and their contributions are the backbone of any higher educational institution. The institute; a
teacking division has the roles and responsibilities. Institute has. iis engagement with curriculum delivery, outcone based
education is predominantly in its implementation. This article broadly examines the study of design of MIS in line with
requirement of Faculty Atiributes and Contributions criterion number six. The objective of this paper is how an Institution can
improve its faculty contribution for the advancement of students and improves the quality of management education. This
paperwill give comprehensive study about Facully Attributes and Contributions ifs requivement for the desigh of MIS!

Keywords: Faculty attributes, MIS, Curviculum Delivery, Quicome Based Education, Faculty Contribution

Introduction:

Faculty members are the important elements of any
educational institute and their contributions plays a major
role in providing quality education to the learners. To
strengthen academic performance,
launched the National Board of Accreditation (NBA),

institutions basis on

the government

which accredits educational
infrastructure, educational facilities, educational tools used
for imparting knowledge, teacher quality, and other
factors.. This paper tries to get comprehension into
Criterion 6 of NBA process in educational institutes and
design of MIS in which requirement of data, information
for the said criteria. Design of MIS as per the requirement
of criteria where the data collection will get ease and
helpful in fetching the desired results. A Management
Information System (MIS) provides companies with the
data they need to run their businesses efficiently and

effectively.

Objectives

1.To get a general understanding of Criterion 6

2.To comprehend the types of sub criterion’s and
distribution of weightages

3.To know the requirement for design of MIS for Criterion

4, To analyse the Data Templates/Documents of Criterion

Research Methodology

) A= 1€
Anekant Institute of Management Studies, H:lr:m\@: \

The research paper is a conceptual study that draws on
secondary data from a variety of research journals and
articles.

Theoretical background

An Overview of Criterion 6 Faculty Attributes and
Contributions

The colleges/institutes are affiliated-to the universities. And
it follows the guide lines given by the universities,
Directorate of Technical Education of respective states,
University Grants Commission All India Council for
Technical. The appointments of faculties carried out by the
procedures of the concerned authorities. The role of
faculties are very vital in the institute. Teaching and
learning innovations by the faculty , hence their
contribution has utmost importance.

Criterion 6 pertains to the faculty attributes and their
contribution in respect of research.  The faculty is
encourage to take initiatives in teaching and learning
processes to improve student learning. The highest
weightage of 220 marks is given for the criterion 6

consisting of 10 sub criterion’s

Types of Sub Criterion’s
The focus of Criterion 6 with Distribution of Weightages is

captured in the following sub criterion’s:

29
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Impact of Cyber Attacks (Debit cards Data breach) on ATM’s of
Indian Financial Institutions

Shriram S. Badave
Assistant professor
Anekant Institute of Management Studies, Baramati
shrirambadave@aimsbaramati.org

A bs_rmct:»]ﬂdia 'S biggest internet banking security breaclh occurred after the governmentannounced its _(_Icmanea‘{:_ba‘fou drive,
urging Indians to move to' a cashless economy focused on the internet and plastic cards, Hackers stolé over 3 million delit
cards and pin numbers, inchiding those issued by Mastercard and Visa: According to the Ministey of Finahce; Rs 2.3 lakh was
looted from Indian bank accounts. A mumber of public and private banks have been impacted. In the last three months, several
[mancial:compenies have also been attacked by cyber-attacks. In recent years, many banks have seen'a spike in cyber-aiacks
ar security breaches: I India, the degree of eybercrime preparedness. is very peor. Companies must develop their detection
and response capabilities. After “some unexplaimed and suspicious” mransactions spiked at third-party ATM machines, the
State Bank of India and irs subsidiary banks recently blocked arownd 6.23 lakh debit cards of their customers. This occurred
about a month ago. and some consumer data was compromised, Since there were so many cards involved, Bank decided it
was hest to replace them all. The majority of the cards were magnetic,

Keywords: Muastercard, Demonetization, Cybercrime, Custoners

Introduction: period of modern computers, on the other hand,

The majority of information in today's E-Commerce world started with Charles Babbage's analytical engine.

. -cri i i !
of internet processing is online and vulnerable to cyber The first eyber-crime was reglstered in the year 13201

threats. There are a large number of cyber-attacks, and their & e loom wiinvesicd bysdpsepti-FIars Jacquagd, g

activity is difficult to predict early on, making them Erenthifextile; designer, W20, Mlimsyatem reqied

. . a seri in th i ial fabri
difficult to prevent in the ecarly stages. Attacks that are 5,0t Sicpa in iSlweavinglofispetial fHTIES (e

carried out intentionally are known as cybercrime, and they EepatEdJEmployess AMiaciuari were concemedliat

have significant implications for the country's culture and et saditions) ljols' @nd livchibioods) would b

economy in the form of economic damags, psychological jeopardized as a result of this. They carried out acts of

sabotage in order to prevent Jacquard from using the
latest technology in the future. This is the first recorded

instability, and a danger to the national defense system,
among other items. As a consequence, the current
. . . . cyber-crime!
manuscript addresses sympathetic cyber-crime and its 4

impact on financial institutions, as well as future
1.  1960s & 1970s: SABOTAGE: Direct Damage to

Computer Centers 1970-1972: Albert the Saboteur
2, IMPERSONATION
1970: Jerry Neal Schneider
1980-2003: Kevin Mitnick
Credit Card Fraud Identity Theft Rises
3. PHONE PHREAKING :2600 Hz
1982-1991: Kevin Poulsen
1 J-A-'I};x_‘\DIDDLING: The Equity Funding Fraud

developments. When did this modern and insidious form of
crime first appear on the scene? One may argue that the
concept of the computer began with the invention of the
first abacus, and thus “cybercrime” has existed since people
began using calculating machines for improper purposes.
Cybercrime, on the other hand, has only been a significant
threat to society for less than a decade.

. This is not surprising given that the abacus, which is

believed to be the earliest type of a device, has been , 4. SN
. A . A (1964-1973),
used in India, Japan, and China since 3500 B.C. The » : LN
/ 1994: Viadiniy Levin and the Citibank Heist
". o[ 5 WBALAMIFRAND
\& (o QoY 1S
N\ =y 39
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Professor,
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Introduction:

Soil sensor is a unique sensor that provides precision
irrigation leading to growth in yiclds of crops with
minimum walter. Il detecls amount of waler in soil,
humidity and temperature and also control drip-sprinkler
valves. The system helps farmers by displaying important
paramclers such as soil humidity, Temperature, Water level
and weather forecast right on your mobile phone. It is very
uselul in dry and drought alfected arcas where we need (o
provide just enough water to crops. The system involves
soil sensors which senses the soil moisture level, solenoid
valve which automatically controls the irrigation, and
Gateway which receives the data from the sensors and send
it to the server through which valve are automatically

controlled.

Objectives of the Study

I, Increasing crop production by using precision
rigation system using wirceless soil moisture
sensors without manual interventions.

2. Toreduce soil crosion by providing sullicient
irrigation as per crop requirement,

3, T'o maintain soil fertility as there is no excess water

provided to the crop.

Anekant [nstitute of Management Studies, Baramz

Research Methodology

Following mcthods are adopted while implementing the
project

Data Collection

Area:

The arca for the study was agricultural tand at Village.
Buchakewadi located in Taluka-Jm;nar of Pune district in

Maharashtra. The latitude and longitude of Lhat arca arc 19°

9'3.01"N & 73°49'18.00"E

St St e
[

== @

Application of 10T for Automated
Precision [rrigation System Based on
Soil Moisture Sensor in Watershed

46
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A Literature Survey on Artificial Intelligence in Business
Intelligence

Dr. Manisha A. Vhora
Assistant Professor,
AES’s Anekant Institute of Management Studies, Baramati — 413102, Pune
manishvhora@aimsbaramati org

Abstract: At ihe point when organizations make interests in new advances, they normally do as such with the goal of
making an incentive for clients and pariners and making savvy long haul speculations. This isn't generally something
simple to do when executing bleeding edge advancements like man-made reasoning and Al Man-made consciousness
and Al have positively expanded in capacity during recent years. Prescient investigation can help gather significant
business bits of knowledge utilizing both sensor-based and organized information, just as unstructured information, as
unlabeled content and video, for mining client assumption. Expanded information access, considering propels
continuously learning and decreased organization costs. This new move has made a variety of cutting-edge investigation
and Al-fueled business insight benefits more available to associations. The utilization of man-made consciousness (A1)
programs has golten inescapable in business measures. There is some disarray with respect to what innovation is viewed
as Al There are a few levels or kinds of Al. When alluding to man-made brainpower, it is important 1o characterize the

abilities of the innovation. Organizations utilize a principal type of AI, with restricted learning capacities.

Keywords: Business intelligence, Artificial intelligence

Introduction requires  the collection of data and then the
Business intelligence (BI) is the study of the application of implementation of that data (or decision making.

human intellectual capacitics in the business world.
Artificial Intclligence:
Artilicial intelligence (Al) is used to solve business issucs
. Attificial intelligence (AI) is a branch of computer
such as automating work processes, detecting fraud,
. ) . ) science concerned with programming computers to think
improving customer scrvice, the revenue, and performing
o and solve problems in the same way as the human brain
predictive analysis, It lets management make decisions on
docs. These computers can perform human-like activities
how (o relate intelligence as existing and appropriate
and, like humans, can learn from their pasl expericnees.
knowledge. Business intelligence is a wide category of
L Computer science algorithms and hypotheses are used to
applications and technology uscd to collect, view, and
build artificial intelligence. It is used in the fields of
analyze data in order to assist corporate uscrs in making
robotics and gaming cxlensively.
informed business decisions. Competitive intelligence is a

specific branch of market intelligence that focuses Research Objectives:

exclusively on  the external  competitive  climate. Following are the objectives of the study -

Information about compctitors' behavior is collected, and I To study the importance of Artificial Intelligence in
decisions arc taken based on this data. Business Intelligence.

. i 2. To study the different Artificial  Intelligence
Business Intelligence:

) ) i . . ) techniques vsed in Business process.
Business intelligence is a collection of technologics, ) i

L 3. To analyse the impact of Artificial Intclligence in
procedures, and applications that allow us to turn .
) . ) i . Business processes.

unstructured data into actionable information. It entails

the use of statistical methods to analyze data. ‘Fo extract Significance of the Study

more data-driven knowledge, it combines data mining . . . . . .
‘ G . = Business intelligence's main goal is lo improve (he

data warchousing techniques, and various tools. It - . . . T ]
ati d 5 luces, arlo /ua_e_crimtry-:md--umclmcss ol data. The most important source

N4 NGAN 59
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Supply Chains amid the Covid 19 Pandemic: A Theoretical
Review

Dr. Abhishek Dikshit
Associate Professor
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abhishek.y.dikshit@aimsbaramati.org

Abstract: Supply Chain is witnessing unique set of issues and prablems during this Pandemic period. Competency lowards

home delivery service has now become the new buzz. Supply chain managers are now considering supply renewal process and

order achievement processes as one the most pivotal concerns. Training teams are in place to train new hires on order pick-

ups and home delivery etiquettes. The scenarios of Health risks and partial shutdowns are slowing down the economy parallel.

These events have now caused huge disorders in the international and national supply chains. The supply chains during the

Pandemic are crumbly for products that are transportable for large range of distances before ending up on the venue of the

seller. This research paper gives inputs on blending the online data with other on the field sales datasets which can be used

Jor supply chain strategy planning. This is a conceptual study aimed at examining the impact of this pandemic on supply chain

disorder and strategy as a response.

Keywords: Supply Chain disorder, Strategy and Response

Introduction: India is experiencing Covid 19 — A
Pandemic since December 2019, The infectious virus has
now turncd into a natural calamity. It has affccted not only
human health but the cconomic health of our nation. Each
and cvery scctor of our cconomy is now “infected” and one
business process which is worst hil is Supply Chain [1].
Whether it any kind of national/international transport,
travel or tourism, all are now postponed or grounded due to
lockdown. The only industry which is keeping up with its
survival is the essential services industry [2]. India is
experiencing inflation, unemployment and as this situation
worsens it is obvious thal there will be enormous cost on
people, firms and government cconomy [1]. The author
opines that cconomic inability Lo respond lies in supply
chaing — the

transport of  goods, grocerics, masks,

ventilators, other health related items or even its services.

Review of Literature: The World Liconomic Forum
(WLEF), the World Bank and the International Monclary
IFund (IMF) have predicted thal the world witl expericence
cconomic recession and (inancial crisis as the complex
network of global Supply Chains and logistics arc put on a

hold by various countrics [4]. Lockdown has severely

P
Py

crippled our economy. The labour migration and scarcity
has disrupted logistics [3]. The food supply chains are in a
shock. We see reports of food hoarding behaviour and
panic buying [5]. In India’s food industry manufacturing
activities have slowed down. The packaged goods scarcily
along with transportation inconsistency has led to loss of
revenue and unevenness in demand & supply needs [3]. Tt
is obscrved that, to reduce this impact, innovative
approaches in supply chain management is the need of
time. This pandemic teaches the rescarches of supply chain
an important lesson of adopting resilient and robust supply

chain. Hence this study.

The Pandemic and Health Care Supply Chain:

iver increasing demand for Ventilators, PPL Kkits,

Sanilizers, Masks, Gloves and its  shortage  have
cmphasized need for supply chain planning for Covid 19
Pandemic [5]. In India we observe that Central government
has a monopoly in purchasing, storing and transporting of
mcdical equipment, medicines, PPEs ctc. WHO has also
cmphasized on belter supply chain coordination and

minimal waste on the part of Government [6].

= The Pandemic and Supply chain in Food

Industry: India is experiencing severe effect of pandemic
AP\
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Critical Review of Literature on Impact of Labour Welfare
Measures (LWM) on Satisfaction of Labours at Workplace: A
Research Agenda

Dr. Pravin Vitthal Yadav,
Assistant Professor,
Anekant Education Society’s,
Anekant Institute of Management Studies (AIMS), Baramati
pravin.yadav@aimsbaramati.org

Abstract: The term Labour Welfare Measures (LWM), including far-veqching distinet administrations, meriis and
provided the employer with facilities for workers. The enhancement of health and employnient by LWM is for the
profection and all-purpose prosperity and cffectiveness of the specialists beyond the basic requirements laid down
by work enactment. The definition of LWM is adaptable and flexible and varies widely with the social
characteristics and. the degree of customs and iraditions of indusirialization and general sociul monetary:
development of people in' the region of time 1o local indusiry, The current résearch aints to identify the various:
determinants of Labor Welfare Measures (LWM) adopted and practised by various industries, as well as their
relationship with labour satisfaction. Based on'references gaf!"m"ed.frpm various sourees, this paper p_‘r_ea_"emed u
critical review of various studies conducted by experts and researchers from all over the warld on Labour Welfare
Measures (LWM), their deterninants, and their relationship n*:'fh_!a&qrrr .s'au‘._sﬁ:c."fom The purpose of this paper
was (o present.a Summany of work done. by various researchers in'the field of Labor Welfare Measures (LWA)

and lubour satisfaction.

Keywords: Labour Welfure Measures (LWM), Labour Satisfaction

Introduction: ‘Science direct’, ‘Google Scholar’, and ‘Google search’,

“Welfare is comfortable living and working conditions”. with prime focus

Employee welfare means the efforts to make life worth
living for workman. Anything done for the comfort and
improvement of the workers over and above the wages
paid. The factories act 1948 made provision of welfare
measures includes a variety of facilities, services, and
amenities offered to employees in order to improve their
health, productivity, economic well-being, and social
standing. The very reason for delivering welfare
programmes is to ensure that the organization's workforce
is effective, healthy, faithful, and satisfied. The aim of
providing such amenities is to improve their working lives

as well as their standard of living.

Research Design and Methodology:
Data Collection: The paper is structure on literature

review of different use and application in industry and

1

The review conducted
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business problems.
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on the keywords for; labour welfare measures, satisfaction,
productivity improvement, etc. Explorative search in the
articles is used to cover as many as possible the ways in
which the model is applied to various fields of business
within the industry.

Data Analysis: Total 38 articles are scanned in their
titles, abstracts, and keywords for how it originated and
where, Job satisfaction, performance improvement,

productivity improvement and healthy workplace
environment, and how it is applied and integrated with
other variables. Categorization analysis performed
individually by the author and later compared to reach a
shared understanding. In the attempt to gain insights, the
origin and methodology used as primary mode of analysis.
Further synthesized to be enabling to discuss knowledge

share understanding of the concept.

ared

.-"'.:'r.l-".‘l
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Value Stream Mapping for Warm
For-Ging Press Line
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Anekant Institute of Management Studies, Baramati
pawarharshada. m@gmail.com

Dr. Manisha Vhora
Assistant Professor,
Anekant Institute of Management Studies, Baramati
manishavhora@aimsbaramati.org

Abstract: This project focuses on centers around. fulfilling the client need by improving the labor usage, upgrading the forging
process and improving resources required. The efficiency improvement is to be brought out through alteration of shop floor
design steady multi machine monitoring just as smoothing out the material stream in the middle of machines. The process
duration investigation and part stream examination is completed to figure out more lead time measures. Point is to have
uniform development of piece and this is a significant and basic exercises to be done from hierarchical viewpoints compelling
usage of labor to raise the profitability. The investigation on machine use and format of hardware will likewise be made to
upgrade the limit of press shop. Value Stream Mapping (VSM) is one of the key lean devices used to recognize the chances for
different lean strategies. As VSM includes taking all things together of the interaction steps, both worth added and non-esteem
added, are investigated and utilizing VSM as a visual device to help see the secret waste and wellsprings of waste. A existing
State Map is prepared to record how things really worked on the creation floor. Future State Map is created to plan a lean
interaction course by the end of the underlying waste generations through Kaizen's.

Keywords: Value Stream Mapping (VSM), Lean manufacturing, lean waste, lead time, takt time, cycle time, kaizens.

Introduction information required to produce a product or service which
o . . is delivered to a consumer
Each association is endeavoring hard on completing more

work in less time and without breaking a sweat. The To cater the demand of customer KTFL Group Expand (he

essential point of any association has been to persistently Business through KTTPL Plant. KT'TPL is mainly engaged

limit squander and expand stream which would at last in the Manufacturing of various typcs of automotive forging

prompt consumer loyalty by giving right item at the idcal components with facilitics of Press Shop and Post forging

time in the correct amount and the corrcet quality at a process. Press Shop with presses of 1350T and 25007

sensible cost. The objective of Value Stream Mapping is to capacity. With gradual of expansion of this business

move [rom bunch and push to one-picce stream and get forward

through the whole worth strcam. Presenling a lecan worth integration by the way of starling the Bevel Gear Warm

strcam that advances 1the progrcssion of the whole l’orging. A leam ol quuliﬁcd and CXpCl'iCIICCd stalf and

framework from data, to matcrial, o completed operalors is engaged in manufacture of quality product. For

merchandise showing up at the client's entryway is a this project we focused on the company’s main product,

definitive objective. It helps in lessening lead time, stock, Bevel Gear that is used in difTerential unit. Parts are shuttled

and overproduction and improves throughput, productivity between the different factories usually Lwice of its process

and quality. flow. The lead time, referred (o here, spans from Raw

material inward to when the linal product is boxed. Our

Lean Manufacturing: Lean manufacturing consists  of project identilicd the Billel tuming, billet chamfering and

¥ S S o ll".l > waete . . . )
word lean which means to reduce or to minimize the waste heat treatment operation, which involves the outsourcing,

in production which leads to maximum utilization of as the biggest portion of the current lead time. With the

g >nds up with increased value of ) . . . . L
resources and ends up aluc of product initial project rescarch and lurther investigation, the tcam

Value Stream Mapping: Value strcam mapping is a found out thal this principle was not always implemented.

method of lcan manufacturing which uses symbols, melrics The collaborations were the first in Value stream planning

and arrows to show and improve the flow of inventory 1I’I13[: —Fmsipg. Our cssenlial undertaking objective was o
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A Study on Green Banking Process, Products & Services in
Private and Public Sector Banks in India

Prof. Sachin Shrirang Jadhav
Assistant Professor
Anekant Institute of Management Studies (AIMS)
Baramati, Dist: Pune, India
e-mail: sachin j@aimsbaramati,org

Abstract: In view of ihe curvent situation and the existence of banking processes and infrastructures; [DRBT affers
recommendations for greening banking on two' levels in s study.. One is|Greening erh'ng;;_n-gcess_ products and service
whicl maiply foeus on making dav-to-day business operations Simpler and faster through Enterprise Resowrce Management,
Customer Relationship Managenent, Sourcing and Procurement and Froduct Life Cycle Mandgement. Making Ranking
praduets and services greener by following .vﬁrrp?e practices like elecironic and telephoné hanking, Debit cards, credit cards,
ATMs and paperless work like esstatements ete, and J.’mﬁ-if:g them' énvironmentally friendly. Greening: Banking
Infrastriteture; on the other hand, Jocuses on making T infrastructure ffh"(:fh‘df!.!g data centres) and physical infrastructure
(Including buildings) greener, as well as taking steps to allow a bank to produce electricity for its own use. Green banking
can help the environment by lowering customers' and banks' carbon footprints. Both the bank and the customer can help the
environment by conserving paper. A green banking plan should ideally include both. This is exemplified by online banking.
When a customer of a bank goes online, the environmental benefits are reciprocal. In this paper researcher studied the
green banking initiatives by Indian public sector banks (State Bank of India, Punjab National Bank, Bank of Baroda,) and
private sector banks (HDFC Bank, ICICI Bank, and Axis Bank).

Keywords—CGreening Banking: Infrastructure; Data Center; Carbon Footprint; Online Banking; Paperless Work, Carbon
Neutrality Project, Green Bond, ASTITVA

Introduction what all things they need to consider while planning
In this changing era of global cconomy, it is very for their business activities. The expected answers
important for us to know the changing economic may be lowering the cost, quality control, employce
trends and its cffect on the environment. Every satisfaction, customer satisfaction through pre and
organization, from accounting perspective, is aiming pro services ctc. Here primarily we think about our
to carn more and more profit which concern with responsibility towards customers and then our
short term business activity, and from cconomic employees. But one important factor we normally
perspective they are trying to make satisfactory forget which directly or indircetly help us in
prolit which concern with long term existence. achieving our organizational goal i.c.
Business  can achicve sustainable  growth by ‘Environment’. Without cnvironmental support we
cnabling markets to operate within an acceptable cannot achicve our goals. So it’s essential to identify
system of cost-effective regulations and economic our responsibility toward cnvironment so that its
instruments. The financial institutions such as cffect will reflect in our financial statements. Here
banking sector is onc of the major cconomic agents the need comes for the study of Green Banking and
influencing overall industrial activity and cconomic its prospects & challenges in the Banking sector.
growth. Now the question that every organ/izﬂﬁo'il h ‘-“—.‘

asks themselves is that, to make satisfactor ‘profit
fA
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A Study of Acceptance of Amul Products at Retail Level with
Special Reference to GCMMF (Amul) at PCMC Area in Pune

Prof. Dileep M. Pawar Prof. Dr. Vinod N. Sayanakar
Research Scholar Professor
NWIMS&R Pune-01 Ancknat Institute of Management Studies AIMS Baramati
Email id: -pawardilip937@gmail.com vhsayankar@gmail.com

Abstract: in this research the intent is to study the acceplance level of products manufactured by AMUL in PCMC and Pune
region. To understand the various aspects behind the success of an organization withheld the growing curve of the organization
make it more attractive for the investor and stakeholder. This study covers many important aspects which are related with
Sales and marketing. This study shows the image of Amul products. This study also deals with stakeholders (customers and
retailer) perceptions, Amul Retail Stores. The customer” for the Amul products & the problem faced by the Retailers gives the
information that where the Anul need to improve the level of customer satisfaction and the role of Retailers for the Amul
products distribution. The data analysis and interpretation was carried out from the data collected firom primary and
secondary sources. The main purpose of this study is to know about the retailer’s inputs towards the Amul Milk Products.
This study aims to know the market condition of Amul milk (Amul Gold & Amul Tagza) in comparison with other major brands
of milk in the market. The study analyzes the criterions chosen by retailer Jor Amul Products acceptance in terms of Profit
margin, promotions and offer, support from sales team and service provided by distributors. The research methodology
adopted for this study is Descriptive research through primary and secondary data, in this research efforts have been made to

collect data within PCMC area in Pune region. A sample of 120 has been taken Sfor the research. All of the respondents are
Existing users of Amul Milk products.

Keywords: Product Avceptance, Amul Products, Product Awareness

Introduction: 2. To study & analyze customer response towards

Market Acceptance of product and services Amul products.

[t is indication by which it is scen whether the product or 3. To know the interest of customer while purchasing

service is [ulfilling the need of a large customer base so as Amul products.

to commercialize its production. Markel acceplance test Scope of The Study

Consider market size, the valuation of your solution and the ° The study encompasses Dairy Retail product

number of aclual business you've acquired Lo gel a better store observation and audit.

determination of your market acceptance. If you meet the ° Understanding the distribution channel of Amul

needs of a large number of customers. products.

Process of Market aceeptance ol the product and services. ° The study not only gives idea about what problems

1. Wait and watch the market; then build a protolype or test arc faced by distributors in distributing Amul
service in market. products but will also help in identitying solution

2. Build a minimum viable product. for problems faced by distributors.

3. Run it by a group of critics. e The study helps in increasing no. of retailer in

4. Tweak it to suit your test markel. Amul products.

5. Make a test website wilh inlegration of social platform, o The study will assists in rcorganization border

6. Create a markceling plan and usc it, policy for relail distributors.

Objective of the Study ¢ The study will help in supply required products &
L. To study Acceptance level of Amul proc I‘ﬁ;ﬁiﬁ‘y! ,_ I . services to retail distributors in timely mode.
RV e U N
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Digital Path to Double the Farmers Income
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Abstrace: Indian agriculture is the lapgest among all the seciorsin fermsofits sheer size, employment and its politico-
o L Pty il oo =R L= i o i He ;
cconomic influence. Whether it's [7% share of Indian GDP, employment of nearly 50% of country’s population or
Jorming roughly a USS 4008 economic valie, it just cannot be ignored. It is notewarthy that seclors afier seclors are

getting overhauled by digital influenices, the agriculture value chain has a greater potential remains unexplored, We.

are amon g-"tﬁé_{op'_g!_';:ba? producers af !_’:gaf_.\;'e_'s, Jood-grains, datry, Jute ete. But, when it comes to, oir Agvi value chain,
il isithe mast ﬁ'&gmmfed and. thereby: inefficient compared 1o China, Netherlands, Denmark, ete. It i evervhodi's
- Knowledge'that we are far lagging behind in farm mechanization (mere 35-40% in India as compared 10 inost developed
conmrfe; (with afma.ﬂ 90% mechanization), Furiher, farmer: share: in consumer price is very less (henween 20— 30%)
(s agamsr f!ﬂ.* g!abrrf smmfards We are also Sériously underperforming in terms of food processing. (less than 15%)
\l'in’rem g!ubrdh.' about 30 0% of the fresh produce undergoes processing, considerably prolonging the shelf-life.
Hw present ar m:fe wnapmah:e\ a dfgfm,’ solidion o resolve these issues: om a fast track and lead us to. double the

Jarmers' mmme_m!me- with the ;_J_of_i_rt.yn_r_r:_i_cprs ViSIGH:

Keywords: Digital patly, Digital Freparedness, Farmer's income, Resource, Digital DFivers

Introduction: A slew of new innovations has arisen that
are primarily affecting the global agriculture market, Data
processing, data analysis, data storage, data management,
and data transmission and exchange are examples of these
technologies. Technologies that use data transfer or sharing
to enable other types of transactions, such as transfer of
ownership or value, contact (between humans or digital
devices), and digitally distributed services, fall under the
category of data transfer and sharing.

Many of these technologies are available for policymakers
and managers to use directly. Others (for example, tools for
automating agricultural machinery) are unlikely to be
specifically used by policymakers and managers, but they
are also useful for enhancing policymaking because they

can produce, share, manage (e.g. securely store) or analyze

policy-relevant data. Furthermore, policies can be created,

with these technologies in mind: although this research
does not explicitly address policies aimed at promoting
adoption in the agriculture and food sectors, agricultural
and agri-environmental policies could alter incentives for

farmers and other actors to adopt these technologies.

Some of the technologies have existed in some form for
many years, but recent advances have greatly improved the
ability to obtain, analyze, manage or transfer data that is
relevant for agricultural policies, including by reducing the
cost and increasing the speed of data collection, analysis

and dissemination.

The sub-sections below provide an overview of key recent
technological and institutional innovations and identify
some of the factors driving digitalization in the agriculture

and food sectors.
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A Study of COVID-19 Pandemic Effect on
Online Financial Markets in India
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Anekant Institute of Management Studies (AIMS) Baramati Anekant Institute of Management Studies (AIMS) Baramati
tanaji.chavan@aimsbaramati.org vishal.bmw.md@gmail .com

Abstract: i the current market environment, where the stock price fluctuares, Because of the COVID-1Y, it is appropriate to
fnvest consciously in the markety whatever it is. The COVID-12is a studyv of the stock market's fluctuation over the previous
G=-8 months that assists investors in imaking investment decisions. For new investors ar students witlh an interest in the stock

market, this sty explains the factors that directly op indirectly affect the market, as well as some fundamental information

about not only the stock market but also other markets such as devivatives and commodity markets,

Keywords: Online, pandemic, market, Stock, efe.

Introduction
The goal of choosing this subject is to lcarn about stock
market trends during the COVID-19 pandemic COVID-
19's current situation, as well as investment-related
information for potential investors. The study of stock
markel fluctuations Familiarizes the investor with (he
factors influencing his or her investment. Stock prices can
be extremely volatile, and some analysts belicve this
volatility is excessive. This is dilficult to demonstrate
because predicting  [uture carnings and  dividends is
difficull.  Dividends are usually smoothed out by
companics, making them less volatile than stock prices.
Because there is a good chance that price movements in one
direction will be reversed, volatile stock prices have little
ellect on consumption and capital spending.
Objectives-

a)  To understand various investment oplions and

the investors risk preference towards it
by To access the impact of COVID-19 on Indian
financial markets

Data collection:
Secondary data — Larlier records Irom journals, intemet and
other sources.
Tools used for analysis:

[Fundamental Analysis &Technical Analysis

Data Analysis and Interpretation:

Anckant Institute of Managemen

Effects of COVID-19 on indices: Before, during and
after COVID-19

Effects of COVID-19 on indices is described in the form of
charts and they are as follows:

Technical analysis of Nifty 50, Before, during and after

pandemic situation of COVID-19 as follows:

Candle stick chart Nifty 50, I-day time frame (Chart 1)
Interpretation:

On the date of 20-1-2020 the nifty 50 indices were high i.c.
12430.5. Duc to the COVID-19 situation the nifty 50 were
down. on 24-3-2020 the nifly 50 was at 7511.1.

Nifly Recovered [rom pandemic situation ol COVID-19,
Nifty 50 New high is 12030 On 12 ogl 2020).

The red line indicates the simple moving average. Period
200 day a SMA (simple moving average) helps (o find the
support and resistance,

The below line is the line chart i.c. RSI (Relative strength

index) period 14 il shows overbought and over sale zone
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Research Guide & Professor
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Abstract: Educational civclés are busy finding out ways to incorporate blended learning over anfine and traditional formars.
The former being the lucrative chojce of éeﬂtcrrtors (o enhance quality ofeducational services, can be considered as the modern
Sorm of learning. Witl this aim the present study was conducred 1o know studenis’ ﬁf_!?'c_:_e’])ﬁo';:’ about service quality of online
(teaching in Higher Managenment Tnsiinution. | wriher, an effort was -b:c."ﬂg made to know teaching methods preferred by students
Jor learning and whether the antiquated elasspoom practices can be buried? For the present study cross-sectional descriptive
'_re‘segrcﬁ- design was used. Primary data was collected using a structured: r__zrwsri'w_mm'i‘e'_ as'a research instrunent. A
quantitative study was conducted at a Higher Edueation Maﬂ(:ﬁéfﬂuﬂf Institution: ﬁ'f[:';"}ﬂf in a rural area in Pune district of
Maharashtre, thraugh a survey applied to a final sample of 30 students. The results revealed a mix response fiom students as

Jar as preference for teaching methods was concerned.

Kepwords: Perceived Sérvice Quality, Online Learning, Traditional Methods Blended Learning and Higher Education

Introduction:

HEMI are realizing the significance of stakeholders’
expectations in their strategic decision-making process. In
such increasingly competitive environment, improving and
maintaining a competitive advantage is a difficult task
(Cubillo-Pinilla et al., 2009), and it becomes important to
study thoroughly the factors allowing HEMI to attract and
retain students, especially considering the many options
open to them (Markovi, 2005). Because most institutional
revenues are enrollment-related, poor student recruitment
and/or poor retention in HEMI delivering poor quality
services and poorly positioned to recruit students, may
represent a competitive disadvantage in today’s enrollment
markets compared to their high-quality counterparts, and
result in high rates of student dissatisfaction, and thus
jeopardize institutions’ financial health (Zammuto et al.,
1996).

It is vital for HEMI to actively monitor service quality and
safeguard the interests of stakeholders in general (e.g.,
students, parents, government, professional bodies),

through fulfilling their real needs and desires, and

can act as a base for enhancement of quality. Indeed, many
studies have been undertaken to understand how students
perceive service quality, and how student satisfaction is
influenced in the context of HEMI; but when it comes to
perception of quality, it is defined and perceived as
different by every stakeholder. And therefore, the
perception of quality what is regarded by students cannot
be generalized and need to be studied separately. Hence the

study.

Research Problem:

In the wake of Covid-19 pandemic, HEMIs in India have
decided to fully make their classes online as a measure of
safety and giving the students the flexibility to learn
conveniently from their places. Apoint that is to be
addressed here is sudden shift of teaching from offline to
online thereby making students wonder about the quality of
teaching and their own will to leamn in this kind of virtual
classroom to which they were never exposed before. More
particularly, the students from remote areas. The study
altempts to address the issue of students’ perception of

quality for online teaching and their preference for the

iall di tud Al- . Th
especially regarding students (Al-alak, 2009) e teaching method.

pandemic that has hit the nation badly has made the HEM [s=—=====
=
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